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A Journey Connecting Communities



DANUrB FOCUS:
SHRINKING REGIONS,
PERIPHERAL CITIES, . AT S
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DANUrB MISSION:

TO HAVE A POSITIVE
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Average annual population development 2001-2011* in % in Local Administrative Units LAU2**

* Popmilation datx 2001, 2011 consusey Databased Spatial Maonitonng Systen for Europs,
. up to below -2.0 0.1 uptobelow 1.0 BG: 2004, 2011 FR: 1999, 2009: IT, 16, NL, PL, S, RO: 2002, 2011;  Orsgin of datar national statistical offices
BA: 2007, 2014; ME: 2003, 200 1} MK: 2007, 2013 Goometri basls: GIK GeoMarketing
- «2.0 up to below <1.0 0.1 up to below +0.1 . 1.0 upto below 2.0 no data Register-based consuses: DK: 2007, 2013;KS: 2011, 2013 axcept UK Data Sorvice for the United Kingdom
** Locel Administrative Units: AL BG LT, ME MK TR LAUY v KGN GEOFLA for the French oversens departmes
&t Z Equavalent terraiorial units: LAUZ equivalents: AL, FO, GL Authors R, Binot, L. Badier, N Komer Blatgen,
1.0 up to below -0.1 . 2.0 and more LAU T equivalenty: BA, KS, RS 1. Panwinkder, V. Schimidt-Semwen




IS THERE A DANUBE BRAND? IS DANUBE A DESTINATION?
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OUR IMPACT PATHWAY TO VALORIZE CULTURAL HERITAGE:
HORIZONTAL AND VERTICAL ACTION
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Danube Transhational Programme

DANUrB and DANUrB+ projects
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900+ HERITAGE ITEMS MAPPED
250+ cooPERATION PROJECTS
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DANUrB A Journey Connecting Communities
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D ANUrB Vertical

program
elements

Local Actions co-created with stakeholders
Action Plans

- from RE-START to tourism AP
Pilot Projects

- PontiPOLY

Local Planning and Design

- MHSZ Rackeve

Horizontal
program
elements

Interregional Network
Danube knowledgebase

DANUrB Toolkit i -
Heritage Valorization Tools - DANUrB ATLAS e —
Capacity building tools - DANUrB Patform
Planning tools - Action Plans for 12 regions
Engagement tools - Festivals, Stakeholder training
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DANUrB A Journey Connecting Communities
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DANUrB / Wachau, March 2017

[Project co-funded by the European Union:l

DANUrB / Bratislava, Feb. 2018

DANUrB+ DANube Urban Brand + Building
CANINES (oo st 2021 Regional and Local Resilience through the

Valorization of Danube’s Cultural Heritage

DANUrB+ / Petronell-
Carnuntum, October 2021

DANUrB+ aims to reactivate underused cultural heritage

resources in shrinking settlements of Danube river's
peripheral and border regions, to create new possibilities to
make its towns and regions attractive again.

DANUrB / Danube Delta, 2019
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DANUTrB / Komérno, June 2019 ‘

DANUrB / Esztergom, June 2017

DANUrB+ / Baranja, Nov. 2021
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Danube Transnational Programme

DANUrB / Golubac, Oct. 2017
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DANUrB+ / Silistra,
June 2022

DANUrB / Lom, October 2022

DANUrB / Smederevo, Feb. 2019
DANUrB / Ruse, October 2018
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V/\=>1s] THE ARRIVAL OF RAIL AS THE “PIONEER” OF EARLY
INDUSTRIALISATION IN THE DANUBE REGION

\

DANUrB
ATLAS

The “golden age” of railway was the period of the late 19th and
1888 early 20th Century when 2/3 of the analysed small’and medium-
i sized cities and towns along the Danube got their connection
to European railway system. Consequently, the railway replaced
waterways - the Danube and its main tributaries (Sava and Tisa) -
asthe key transportation corridors in this region.

The railway capacities are currently oversized and are not fully
utilised, including railway stations, obsolete railway lines, and
other infrastructure facilities. However, recent development in the
European railway sector, with modernisation of.the entire system
(high-speed rail), indicates the future increase of the potential of
this type of transport.

DANUIBY / 26

NEW BORDER CITIES
IN INTERBELLUM STAGNATION

Branislav Antonié

Fig. 220_0%: The oldest major railway in the Middle and Lower y.
Danube Region in Szob - the railway between Bratislava and (¢ 5
Budapest (Author: P. Wolf)
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Fig. 220_02: The old railway bridge across the Danube in
Cernavoda in Romania, a state-protected heritage from early
industrial era (Author: Danubian Guide) 1895
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Kingdom of Sarbs, Croats and Kingeom of Romania

Slovenes (Yugosiavia from 1529)
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DANUBIAN CITES
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2.6_0 // New Bordes Cities in Interbedlum Stagnation o

Legend

Period before industrialisation (1867)
Period of early industrialisation (1867-1918)

. Interwar period (1918-1945)

rail system has been established across the region, with a bit postponed development along the lowest section of the Danube. . Socialism and post-socialism (1945-)

However, the importance of rail has been decreasing last decades, especially with deindustrialisation and urban shrinkage in the

ialist ti Fig. 220_03: Old inter-modal node in Smederevo between
post-socialist times. the railway and old port on the Danube (Author: K. Dankov)
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Join our innovative
audio-walk and explore
Esztergom’s wonderful
sights by the Danube.

30.06.2018 - 11am NLOAD | |

[ K Was n\\mwmm\u .
JO\N R ‘ 4 T:‘\mm \,::‘mmm R e
Meeting Point AND FO IS
Esztergom Bazilika FR '

Registration

danurb@kek.org.hu

E| esztergom.lp.pocketguideapp.com

Heritage Valorization Tool

DANUrB POCKETGUIDE TOURS
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Danube Transnational Programme

Join our innovative
audio-walk and explore
Rackeves’s wonderful
sights by the Danube.

29.06.2018 - 3pm DO\NN

\
AND 30 €

Tourinform Rackeve

Registration

danurb@kek.org.hu
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APPLICATION
USED BY MANY
TOURISTS ALL
AROUND THE
WORLD

13
STORYTERLLING
WALKS/BIKE
ROUTES FOR
DANUrB

DANUrB TOURS
ARE FREE!



DANUrB PLATFORM The most detailed Danubian database

WE MANAGE:

MORE, THAN 900 HERITAGE ITEMS
MORE, THAN 1000 STAKEHOLDERS ...

MORE THAN 300 proO3JECTS
CANDIDATES for Quality Label

Heritage Valorization Tool
Capacity Building Tool



DANUrB PLATFORM administration, heritage, stakeholders
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DANUrB - Danube Urban Brand Lead: Budapest University of Technology and Economics - Department for Urban Planning and Design



DANUrB

SZIGETZUGI
[EENEEESE  2021.06.27-07.04. |

DANUBE DAYS £

B Danube Transnational Programme area
DANUrB

» EUROPEAN UNION /’b'Nf)G 3 n,dv\
Danube Transnational Programme

== DANUrB+
=====  Danube Days 2022

DATE LOCATION COUNTRY

June 17 9 Erdut Croatia
June 25-26 Q Moldova Noua Romania
July 02-03 Dunaujvaros Hungary
DANUrB
[leH Ha AeTeTo M July 02-03 - Vidin Bulgaria
B <anagar | 2019
July 08-10 Rackeve-Szigetzug Hungary
DANUB July 08-10 Q@ Giurgiu Romania

A JOURNEY
... CONNECTING

- COMMUNITIES

S AAS



FiearaaiPositioning/ Events 2020-2022

[EENEEESE  2021.06.27-07.04.

150 panurB EVENTS

10 000 PeoPLE

REACHED directly
through events*

215 000 reorLE

REACHED through media
tools (excl. social media)*

more THAN 2 MLN

PEOPLE REACHED (on
media channels of all

partners excl. DANUr :

[eH Ha AETETom' - iy - 3a ~
-Kanacbar m » - 2 . . ma. 18 , C_- ." W ,-_ : ,‘,'..:.\, ‘.

*Survey among partners, NTC BG Guide
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